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FAITH. STORY. SONG.
A thoughtful, organic identity for music that helps people slow down.
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Kadin Alexander is a singer-songwriter from Olive Branch, Mississippi. His acoustic,
folk-inspired sound pairs meaningful lyrics with melodies that invite listeners into
peace, reflection, and connection.

POSITIONING

Thoughtful music for reflective people: songs for quiet mornings, long drives, studying late,
and the moments when life is changing.

BRAND PROMISE

A calm place to listen, feel understood, and find meaning in the story.

FIVE BRAND ATTRIBUTES

PEACEFUL
Never frantic, cluttered, or visually aggressive.

REFLECTIVE
Invites thought rather than demanding attention.

AUTHENTIC
Natural performances, honest stories, and believable imagery.

STORY-DRIVEN
Lyrics, metaphors, and moments carry the creative direction.

ROOTED
Faith is present naturally, without requiring every release to be overtly worship-focused.
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PRIMARY LOGO - PROVIDED KA MONOGRAM

The supplied KA monogram is the master mark. Preserve its exact proportions, linework, spacing, and
shape. Do not redraw, stretch, rotate, outline, or add shadows.

APPROVED TREATMENTS

Use the original dark artwork on ivory, cream, or light photography. A reversed ivory version may be
prepared for deep olive or charcoal backgrounds. Keep clear space around the mark equal to at least
20% of its displayed width.

PRACTICAL PRODUCTION RULES

Use a true vector master (SVG/EPS/PDF) for signage, embroidery, and print. The supplied transparent
PNG is suitable for digital mockups. At small sizes, test legibility and use the simpler monogram rather
than adding extra text.
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Forest ink
#1F241F

Deep olive
#3D463D

Warm taupe
#A78F72

Sand
#DCCEB7

Soft ivory
#F3EFE6

Stone gray
#7A7E7A

COLOR BALANCE

Use ivory and natural neutrals as the primary canvas (about 60%), dark olive and ink for structure and
contrast (about 30%), and taupe/sand as restrained accents (about 10%). These are working values
derived from the reference board; verify exact codes against any existing approved master.

TYPE HIERARCHY

KADIN ALEXANDER
Display / artist wordmark: Trajan Pro with generous tracking, when licensed and available. In Canva,
Cinzel is a useful visual substitute.

The quiet parts matter.
Lyric and editorial serif: Lora or Cormorant Garamond. Favor sentence case, comfortable line spacing,
and a literary tone.

NEW MUSIC  /  NOVEMBER 05

Supporting labels: Montserrat Light/Medium with measured letter spacing. Keep small text readable on
phones.
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REFERENCE BOARD - CREATIVE DIRECTION, NOT A TEMPLATE TO COPY VERBATIM

PHOTOGRAPHY

Use natural window light, golden-hour exteriors, intimate acoustic performances, lyric notebooks, and
lived-in spaces. Frame with generous negative space. Favor muted greens, dusk blues, warm wood, and
subtle film grain. Avoid harsh neon, artificial poses, and excessive retouching.

REPEATABLE CONTENT FORMATS

1. Lyric moment: one or two lines over quiet footage. 2. Story behind the song: direct-to-camera
reflection. 3. Acoustic session: honest live performance. 4. Release announcement: strong cover image,
clear date, simple action. 5. Gig promotion: location, date, time, and booking information without visual
clutter.
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SOCIAL PROFILE
Use the KA mark or a consistent, recognizable artist portrait. Do not place tiny circular text inside a small profile
image.

REELS / SHORTS
Design at 1080 x 1920. Keep essential lyrics and calls to action away from interface edges. Use warm ivory type
with subtle contrast support.

COVER ART
Design at 3000 x 3000 or higher. Give each release its own visual story while retaining the brand's restrained
palette and type logic.

WEBSITE / SMART LINKS
Use spacious layouts, readable serif headings, concise copy, strong song artwork, and one primary action per
section.

PRINT & MERCH
Favor one-color monogram treatments, quality natural fabrics, uncoated stock, and understated placement. Proof
thin lines before embroidery.

LIVE / PRESS
Use real photography, a concise artist bio, clear contact/booking links, and a consistent headline style.

ACCESSIBILITY
Check contrast over photography; avoid tiny text and overly thin fonts. Provide captions on spoken video and
descriptive alt text for key imagery.
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SEED
Visual language: a branch, seed, wind, autumn light, and the courage to let go. Build lyric graphics around
uncertainty becoming possibility. Keep the emotional story central.

THE WEATHER
Visual language: shifting skies, atmospheric blues, soft rain, windows, and understated motion. Retain the artist
typography and warm-neutral support colors.

TEND
Visual language: gardens, pruning, earth, winter-to-spring transitions, and organic growth. Avoid generic
church-poster imagery when a subtle metaphor communicates more.

FUTURE ORIGINALS
Let each song introduce one signature image or motif while preserving consistent artist naming, type hierarchy,
and understated photography.

CREATIVE APPROVAL CHECKLIST

Before publishing, confirm: Is the KA logo untouched? Is the text legible at phone size? Does the visual
feel calm and honest? Is the release information accurate? Does it tell the song's story? Is the
composition clean enough to breathe?

FAITH. STORY. SONG.



